


Imagine
The Packard Bell® brand is where simplicity, trends and technology meet to create 
fashionably new ways of living and ultra smart forms of working. 
Across all products and segments, Packard Bell® sets the standard for cool, 
design-driven technology.

Understand
The Packard Bell® brand design philosophy goes beyond functionality and good 
taste and resides within the territory of cool and desirable. 
At the same time it is grounded in exceptional engineering, rigorous testing and 
a commitment to simplicity and reliability.

experience
The Packard Bell® brand guide is where the Packard Bell® philosophy, its standards 
and rules meet Packard Bell® ideas, promises, and possibilities. 
It describes not only how to implement the Packard Bell® brand, but how to 
describe it, how to visualize it, and how to spread the experience it delivers.



inspiration



invention
Technology meets fashion 
with Packard Bell’s creative spirit.



It's understanding 
trends...
and reinventing them.
Trends are hard to predict. They shift and change, evolve and transform.
They come to us at work, at play, at the moments we’d least expect. 
Creating desirable trends requires an inventive and endlessly imaginative mind. 
The Packard Bell® brand embodies that spirit, reinventing today’s trends and 
setting the stage for tomorrow’s breakthroughs. Understanding the Packard Bell® 
brand is understanding the origin of desire.





working Breathe in the future, 
breathe out the past, 
Packard Bell style.



freedom
Freedom has never felt so easy and so cool 

with Packard Bell mobility.



It's more than technology.
It's a way of life.
Not too long ago, technology was soulless. It helped us do more, of course, but it 
wasn’t exactly personal – a reflection of the way we see the world.
Products from Packard Bell® communicate our individuality like no other, bringing 
technology alive with a sense of purpose and cool simplicity.
The past did have something to teach us after all: it taught us how to set our 
identity free.





living
Elegance, grace, harmony.
Life is enhanced with Packard Bell.



It's knowing exactly 
how far your drive 
can take you.
We determine how far our personality can take us. An adventure abroad, a simple 
commute to the office, a trip to a new city or a tour of the neighbourhood. 
Wherever we’re heading it’s a journey of discovery.  Take the shortest route or a 
scenic trip, it doesn’t matter. Packard Bell® is always there with you.



discovery
Drive and discovery are on the same page with 
Packard Bell.



flexibility
Productivity and creativity are synchronized
with Packard Bell.



It's integrating every dimension 
of productivity.
Who said work was boring?  Indoors. Outdoors. Too much, very often too fast. 
It’s not one location; it’s everywhere. It’s not one application; it’s many. 
It’s not one style; it’s yours. 

With Packard Bell®, your options are endless. Surprising, agile and unexpected – 
and everywhere in between. It’s about how you work and how you live. It’s about 
transforming everyday tasks into everyday experiences, everywhere your work takes you.



playing
Explore, experience, feel, be.
Personal is everything with 
Packard Bell.





It's seeing things with 
inquisitive eyes and 
inspiring simplicity.
Some brands inspire confidence, others a sense of wellbeing. Packard Bell® inspires 
both. You don’t ask if it’s going to work because it already is. You don’t ask where, 
when, or how to connect because you already are. You don’t ask if it’s cool because 
you know it is. Packard Bell® doesn’t create questions, it answers them. 
Quickly, simply, elegantly. Know it. Use it. Work it. Share it. 
Make it yours. It’s that easy.



simplicity



possibilities



It's knowing the 
possibilities, 
not thinking about them.
The heart of the Packard Bell® brand identity is in the name which first appeared in 
1926 and has been inextricably linked to elegant design ever since. 
Packard Bell® products offer an unmistakable look and feel that lets you express 
who you really are while offering maximum enjoyment, no matter the task. 
Packard Bell® continues to evolve the design, innovation, ease of use and 
affordability that have been the brand hallmarks for over 80 years.
For us, that means delivering consistency in image, word, and icon; knowing the 
possibilities and delivering them accurately and clearly.



To red
In human colour psychology, red is associated with heat, energy and blood, and emotions that 
“stir the blood”, including excitement, passion, love and more. 

Red communicates ambition, power, vitality, enthusiasm and a desire to conquer.
Red speaks to the outside world in a clear, distinctive and visually appealing language.
Red is a personality amplifier – a life enhancer. 
It draws attention, captures it and keeps it there.

Red is colour at its best.

Red is the perfect colour to infuse the Packard Bell® brand with the personality and strength of 
identity to position it as the leader in its particular segment.






